
N O T I C E A B LY  N O R WA L K . ™

In case you hadn’t 
“noticed,” the 

City of Norwalk 
has a brand-new 

brand.

Come for 
the unveiling.

There are hundreds of 
9,000-population suburban 
communities across the U.S. 
Many are destined to stay 
that way. Not Norwalk!

We’re launching a new 
branding campaign that’s 
designed to put Norwalk 
at the top of the list with 
those selecting sites for 
their company or other 
organization, and with 
developers looking for 
new residential and commercial 
development opportunities.

We believe in tooting our 
own horn. Telling everyone 
why Norwalk should be 
part of their future plans.

We want you to know what 
we’re doing, and how and 
why we’re doing it. 
So . . . you are invited to our 

B R A N D I N G   L A U N C H  PAR T Y

Come join us and take 

notice of what’s going on 

with the Norwalk “brand.” 

RSVP to Shelley Heisdorffer

515.981.0228 ext. 204

by June 4, 2010

Thursday, June 17

5:30 pm–7:30 pm

The Legacy Golf Club

400 Legacy Parkway

Norwalk, IA 50211


